BE B K & &

EERRZREZR S
BE B ¢ X
BE # 7 B & I

A

= =
=H

=1
gw}m

H o

0
D D D

it
it
it
it

il 3

YA E (2019) 157 =

KT 2020 F G 3K EEX AR
o ] [X 1 45 5% 1 40

AR KB

2017 4 A24H, BEFREAETERXRAKZ (XTKRL “FEHE
H” #iER) (K=l (2016) 2484 &) , H##E M 2017 £, b &
FE5A10HEZALA “FERMEE” . ARMEFRANT (XTREDE
SIEREARFEMARNELY (EAHK[2016144 5) KT “MWwiEA
FTIERR, ERTIGEEBRERT VAL FMESFRAD AT (XTITRH
BTV “=®” ETATEERFTZAENETENL) (HH % (2016)
40 ) XT “HEixmBE AL EINRENA, kS BRI & EANT FFAE
A7 Mg, £FKEATHBEE (GCMF) | FEHERFABHLATLE 2.
FEERH ZRAZR2BLTLER2AFEBE L XUHREHA,
&m%%éﬁmmﬁwﬁmﬁ>é%m%ﬁﬂk%¢aﬁgﬁ&%o@%
FEBE A 2020 F 2 E & R B W AF IR FE e KT E, 51 (BFZ)
B E R R eI B ERASARRFEFEE ST . WK F RETE
T



AR

EHRA: AREANEHKE (GCMF) | FEERTH 2B LATLE

. FEERAZRAZACBLTLER2, FEALXHUHAR L. F
ElF R 7 TEE &

WAL FEEHS S, (BB BHAAS. 8BTHMFEF
. (83) PRETREHHARF2

AR PEERAZRAZR2BTLTLER S, HWKEHT
~FEARE. (EHZ) BLERRREERFQ

BRI F: SH2EN., (FEAZMRY . (FEFM) . (FEX
SR Z) RF (FUR) - (FEXMIITZ) 2K (EUR) © (A&
FHREY &5, (FE&E) 2. (Blktfh) 235, (emarxr) &

—+

N

N e E

UIHEE, WHEH. EHEEEE. BRA L. ©THF. KK
CH, HEEERNAREBLEZFRETERATINERERFEAEN £,
SR H At E R KRR ERF AR S S,

ERER. EcEERBELEEKRERELELZ S (UTEK ‘R
HEL" ) WRRT, HEAELRAAREARLEEENERIES
(LTfa#H “FHENEL” ), AREENAET(F. RHEHFE S TEM
FAMFFER S, REREZLMBAREFEHERA ZREZ R 2B L
FALERS, ARERNALAFMIHIE, TFZER2RABAXERA
Ao

S

W, ERBR: ARERETFFFEEX, XRARELK (4
AIPA B 3—5 B FA0 1—2 28 -FHITER) , Z3RE N “XXX & %K
MNIEE” 2X5%, FRAAFEZFMESHRLLHNFTERRT. 557HA



NSO F R L R e i B F- f B A SRR R BT &R X 77
Z, F S5 F A NG T AN V8= & & B SRS EA RXIA &
EARELEERMNERNSY, FAMSLRI T8 55 E KA1 AL TH
R AG EARF/MRE AR 4 A% (2017) ) #y i &0,

W p iRk, FEBRERE. 2HERE=ZINE, 42485
BEZELMFEERNELERH#T, RRAENMBUNMNATRESE, ZHLETF
M & AR, RGeS (60 4K UL E) FIRFABANSE, FatH
T AP R T IEH) , AL E FATEE,

(=) PEMBXERKFE: REAMAMGRANNMEA, dRFERE
SHEPHAT, BRSERRERNAERWEMR L, THEERZ2EED
BT 10N SEN, BRFREALAXERTHF, FRERLHNTEH
WX LR FN S RN R ZEEREKRT SF7HEZAN. HEHETR
BIAN, BERNTENEE (BB S5 HEHE LS5 —EN
(2018 “FhR) ) , BN Advertising and Marketing Communication Practice
Consolidated ICC Code, v U 3 TR 7] & i o B B 5 & M
(www.ccpitedu.org) =X & [

¥
& W X

u

https://iccwbo.org/publication/icc-advertising-and-marketing-communications-c
ode/ T %,

o X 3 )RR B e AR R K 7 ERE (10 o %8) 5758 (50
g0) BA KRBT, REEE N F X

(Z) 2IRERFE: gk ATHIKE (GCMF) HA#HT, ¥R
XEFEARE. 68, H&. BT, Fiwk. RE. FEE. TREEL.
HEFEAFTERFSENS . 2RERBRXBEBEX T EERE (10
aer) HIgE e (5 %) W A#AT, BREF AT XHIK L

f. FAREE: 2019 £ 9 A—2020 £ 6 A

(—) 20194 12 A 6 H-8 H, 53 mE, . o (FE) .



(=) 202043 A 21 Hul, 2EZERFRXSERKBEICERHATRE

(=) 20204 3 A 22 HAl, ZHENEXSEFTFE,

(19> 2020 3 A 30 Hal, #ENEAGHXERFL L,

(E£)2020 4 4 A T8, PEMXERE, TEMbS: BH (T,

(70 2020 48 6 A 6, 2KEHRFE, TR FwH,

N BEES: 2EEERXNEGEERLEANT. 2EEK&ER
BRETHFAEE, 2EREARRFRFE, FERERKRZFBE,
SRIMEES . BEEHHEREIH T E 7ATHE 1,

. Rk

(=) PEMXGREHZBAR AT RELH, HHHLHRE—.
. Z%E (35%. 40%. 25%) . M ERFKEHEARFAA, WKL g F
RAEMS ., A ERFRNER, TR Fs+ETRSHEENEKIEHR
F,

() PEMREKREN=LNSFEN, TALE. LEMZEFRE
AR AL F

(=) PEMXERELSGERNSEN (TR ANF 148D, BENR
B X R & LT 2020 45 6 A AL FT A 5 A0 23Rk B R AR

() RARFEFEHRIRKERS AR, RERKRARL, (LFH
FHIF R F LI

(E) AIRBFFERE I & AATHEF,

N, HMUER: #4EREEDE, £6LNEN, §RENES
WP AR, RERIIARNERALRNENY, FHERFRLAETE
T, HAEshmBESRTHES (BFES) . HAFFLEKES Tk
) WERAMGE, 2BABELVNERXF, BRI RREEENRE
i RN (2

. BRRFRA



FEERHZRHFZRSBLTELERSHZFTZIHLAALFL
Hohb: R TOARTA X 5T & A W . 79t AR BI1O

BRAN: Skt E&E

B 3E: 0531—86591892  EF 44: shangwudasail0@163. com
W 3: www. sdssfw. com

Q Q:404218890  #fz

GEGE

L CHm¥O 23k RX| AR T B K&K REEE FHN
2. FPEREA2BLATEZE FR2HN

3. (Fm¥) 2REBRXNARFTEHRERFSRRRELK




“O—FEATIE

M 1.
GErin3ge) 2RmBERIKRFEF B X EKFEREFEINFE N

—. 2ERERXNEEERYEANITF (BRE) : BEEXT LA
R¥FE, REBFAMANFEAREIMEEAT ZTLAAE (REEE
LAk A R AEH) (SB/T 10761-2012) 4L 41 7 J& & i 55 %] 5 & FER L &8 7
MIFE ] .

—. 2EEREERBEFTHNAG: REEFRA LT (XTRE
G| R BT EMNAZHEL) (B K[2016144 F) X T “X
FEERRTREMERRE, ErogaE. &), £8P LAL”
HMER, FEERRZRH#AZR BTV ZER 22U T 12 AR LA ELE
EhcEEREERET THRMGIE, Re s RH0 &R IRE N HFE
7170 i B R K| K ) 5 R4 T A

=, 2EREHREFRXITE: GEREREVERATE, FRRE
HREF BT EES, BXLEREEERERNE —TAHTREARRA,

W, FESERRZFRIE: £2020F CHmE) 2R BEEINAE
o 5] 3 [X 4 4R AR AN AL B AL HA B AT P B S R R 2 F b IR, OF W 8 A
ERFXFHERITAEHATLF, HEFLFAFEER LB



M 2:
FERRER2BLTELZERSETN

FEEFRRZR*ZRE (AR “FERER2” ) &% T LTAFHH
AARFE LR AR SHRAN A ZETRANY, EXFBRHERIER
FAE. . AR EEAY, ERNIIHRITREA LR GENE
ENE, RRHIFTHBAEAZFARMRS I TERARNEES &,

FEARSBVATLER2EFERRSERBW 23 M7 FRALA
z—, AER “YEERFEBLITEES” ek, a—#HeEARK
7D %+ Y11000004000030839.

FEARSEWATYE R 2F 5@ [ RS FEH & AT R TE,
WIZAANE, M., 2R, BRI, T, /7E TEI T IE)
HETATIER .

China Council for the Promotion of International Trade (CCPIT), also
known as China Chamber of International Commerce (CCOIC), is a national
trade promotion organization. It is an important bridge for economic and trade
exchanges and cooperation from home and abroad, and an important force for
promoting the development of an open economy and serving the overall
situation of foreign affairs.

CCPIT Commercial Sub-council, also known as CCOIC Commercial
Chamber of Commerce, which is one of the 23 industrial sub-councils of
CCPIT, mainly focuses on service industry and the field of consumer goods.

The seven departments of CCPIT Commercial Sub-council include:
General Administration Office, Finance Department, Department of
Membership Affairs, Department of Exhibition, Department of Industry Affairs,

Department of Standardization and Department of Education and Training.
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